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Seagrove GatewalkCentral SouthCoastCity

MactarQ & a S | fari\dBsyinationS O 2 a | y R I carfrg@dgdmmercial and lifestyle district Gateway& entertainmentcapital

Preparedior AyalaLandCommerciaReal Estat®rokersTeam @) JLL



SEAGROVE 13.6 ha Seafront Estate

@JLL
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Atourism-drivenbrokerstorylinking

{ SI 3 NsPagahitQpportunity to

a | O (i tles6r€zarridor,airport access
anddestinationled valuecreation.

Rareseafrontcommermaland|n PuntaEngano
anchoredby mangrovesboardwalkand town center

12¢MONTHBROKERLAYBOOK

Preparedfor: AyalaLandCommerciaRealEstateBrokersTeam
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Thesaleghesis:sellthe resort-lifestyleecosystemnot @i
justland

Seagroveshouldbe positionedasa | O (i Inaf&y&decolifestyledistrict 1 arare seafrontland playwith nature, hospitality,tourismand
placemakinall reinforcingvalue.

— Scagrove, Mactan:

ColLabc SunwaySquare(Example TagLine) Eco-Lifestyle Resort Estate

13.6ha seafrontestatein PuntaEngafiol.apuLapuCity.
FARS supportshotel, condotel,residential retail and

institutional concepts. ¥ e
1> I - e e g
Ayalaproperty management mangrovecharacter =t
+boardwalk+ town centerdifferentiatethe story. = i
)
-~
. =

1H

Why this matters now

Mactanalreadyhasdemand:airport traffic, resort
clusteringand highhotel occupancy.
Thebuyeris not onlybuyingland;the buyeris buying T o™ | N :
intoa I O U hext gatedresortlifestyleaddress. B \Y ) (B By el G p——
* ol ‘ ‘ - , . ¢ ,

Suggestetine:a { S| P @8 écylifestyleresortestater arareseafrontpositioninside/ S 0 stzengestresortO 2 NNA R 2 NJp €

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



Thelandoffer: resortcorridoroptionality at a O)IL
manageabldicket size

Thelots are smallenoughfor specialisdevelopersbut flexibleenoughto supporthotel, servicedresidenceretail andinstitutional
concepits.

¢ ¢
Hotel Condotel oy
5 — | Seagrsgve
Mactanvisitordemand,resort Longstaytourists, executives,
adjacencyand short-stay retireesand secondhome users PHASE 3 | PRIME COMMERCIAL LOTS
accommodationlogic.
23 ¢
. ° FLOOR AREA RATIO (FAR) : 5
Retail/ F&B Institutional / School  LOT SIZES: 1,537 sqm to 1,579 sqm
Destinationdining,wellness, Boutiqueeducation,hospitality PRICE PER SQM : P 150k/sqm VAT ex.
convenienceetail andleisure training,wellnesscampus or ALLOWED USES
ient ts. ialt [ ter.
oriented concepts specialtylearningcenter v MR
. ¢ + Residential
¢ « Retail/Commercial
Indicative buyer line + Institutional/School

o *
dSeagrovaivesbuyersabuildable right-sizedentryintoa I OuU | y Qa
resortcorridort with FARS, Ayalaestatemanagementanda
destinationstorythat is still earlyin its maturity O dzZNIJ S ® €

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



DemandbackdroptourismstatisticsmakeSeagrovea ()i
demandled land story

Thestrongestsupportfor Seagroves not genericdlandscarcity It isthe visitoreconomyaroundMactan,airport accesstesortclustering
andhotel performance

11.6M 29local/ 13intl

MCIApassengersn 2025 Destinationsvia MCIA RegionVIl tourist arrivalsin 2025
LargesinternationalgatewayoutsideManila; Broadroute network supportsleisure, family Internationalarrivalsusedin the currentJLL
up almost3%from 2024, and businessravel. Cebuoutlook/ regionaltourismframing.
— +8.6% 83.0% P2HMNH
Growth in arrivals, 2024c2025 Metro Cebuhotel occupancyin 2025 Averageroom rate in 2025
Tourismdemandis still expandingather Highoccupancysupportshospitality Rateresilienceindicatesspendingpowerand
thanmerelyrecovering. underwritingin Mactanand Cebu. strongerrevenuepotential
* *
What it meansfor land buyers Why Seagrovas differentiated
* *
Hotelandservicedresidenceconceptscanbe underwritten againsta realtourismbase, PuntaEngafialreadysitsina I O U pregfminresortcorridor.
not a speculativeone. Seagroveaddsa new ecclifestyleformat: mangroveshoardwalk town centerand

Retailand F&Bcancaptureboth resortguestsandlocaldayvisitors. curatedestatemanagement.

SourcesJLL1Q26Metro Cebumarketoutlook; AboitizInfraCapitalAirports2025passengeupdate; MClAconnectivityupdate; Seagroveproject deck.

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



VisiblecatalystsSeagroves alreadymovingfrom ©)IrL
landto destination

Thenext12cmonthsshouldfocusbuyer attentionon the elementsthat makeSeagrovdeelreal,accessiblendprogrammable

L 4 1 4

Boardwalk Promenade Town Center BOAR DWALK

Scenicd0mwide, 412mlong boardwalkt 1.15haretail hub, 4,500sqmGLA P R o M E N AD E

apotential Mactand LJ2 & (a0dddydR ¢ ' '
visitormagnet. A scenic 40m-widé, 412m-long boardwalk
Mactan’s next iconic spot

* *
* *

Transport Terminal Estate Readiness
Plannedcentralgatewaylinking 10 constructedroads,20MVA ctual Site Photo
a I O leist@ difestyleand business substation,hybrid utilities, 24/7 o B
destinations. security, APMGnanagement

¢ *
.

Brokerready line

G { S| IshBtvgaing for basicinfrastructure.lt alreadyhasthe
estatefoundationsithe storynowisdestinationt OG A @+ GA 2y ®

Source: Seagrovaojectdeck,pageson sitereadinessboardwalk,town centerandtransportterminal.

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



Landscalecontext:usedistrict-scaleanalogues, @I
not whole-islandcomparisons

Baliand DaNangwork bestasreferencesvhenwe compareSeagrovéo their resortdistrictsandcoastalcorridorst notto the entire
provinceor city.

Seagrove 13.6ha ] Mactaneco lifestyleestate

NusaDua 350ha ] Managedresortdistrict, Bali

LagunaPhuket 405ha ] Integratedresortestate, Thailand

My An¢My Khe 364ha ] Coastatourismarea,DaNang

LapuLapu City 6424ha Mactanarea/ urbanisland
gateway

*
How to usethe comparison

PositionSeagroveasa compact,curatedestatewithin alargerresortislandt similarto how NusaDuaand Laguna&’huketbecamelegibleresortdistrictswithin
biggertourismgeographies.

SourcesSeagroveroject deck;LapulLapuCityofficialareadata; ITDC publishedNusaDuaareareferencesiagunaPhuketfact sheet;World BankDaNangproject referencefor My AncMy Khecoastaltourismarea.

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



Casestudy:NusaDua,Balit the managed

resort-districtmodel

@)JLL

Thenext 12-monthsshouldfocusbuyer attentionon the elementsthat makeSeagrovdeelreal,accessibl@ndprogrammable

\ 4

Developmenttimeline

1972masterplanestablishedhe long-term resortvision.
1980sfirst hotelsbeganoperating,creatingthe initial destinationbase.
40+yearsof disciplinedestatemanagemenbuilt apremiumenclave.

4

Why it matters

NusaDuaprovesthat long-term managementsecurity Jandscaping
andinfrastructurecansustainpricingpower.

Thereferenceisthe managedenclavemodelt notthe wholeisland
of Bali
2

Seagrovetranslation

Seagroveanpositionitselfasa I O (i tusat@decolifestyleenclave
with asimilard R A 3RIANROOEHaiy. A v S €

4

Nusa Dua, Bali: Managed Resort District Timeline

Vision. Planning. Discipline. A world-class resort destination built to last.

40+ years

40+ years of disciplined
estate management

Long-term stewardship,
infrastructure investment
and strict planning controls
ensure a consistently
beautiful, safe and
well-managed environment.

Today
Premium resort enclave

A mature, world-class
enclave known for its
exclusivity, security, and
exceptional resort, lifestyle
and MICE offerings.

1972 master plan 1980s first hotels

A bold vision for a world-class
resort district. Comprehensive
master planning sets the
foundation for sustainable
growth and exceptional
quality of life.

The first generation of
international hotels opens,
marking the beginning of

Nusa Dua’s journey as

Bali's premier resort
destination.

lllustrativetimeline visualpreparedfor this deckusingthe NusaDuadevelopmentstory asreference.

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



Casestudy:Lagunahukett from damagedand O)IrL
to Integratedresortestate

Bestusefor Seagrovea nature-and-waterfront estatecanevolveinto anintegratedhospitality,residenceretail and wellnessdestination.

\ 4

Developmenttimeline

Laguna Phuket: From Tin Mine to Integrated Resort

Formertin mine landscapéoeforerepositioningand restoration.
1987launchas! a Afitstihtegratedresortdestination.

Today:about1,000acres/ 405hawith hotels,residencesgolf
andwellness.

&

4

Why it matters
LagunaPhuketshowshow placemakingand ecologicalecoverycan
raisedestinationvalue.

Amasterplannedropical estatecanhostmultiple producttypes,not
just oneresort.

2
’
Seagrovetranslation e 3= b =
e 6 hotels + residences +
- - A N i . ) Former tin mine 1987 launch 1,000 acres / ~405 ha
{ S I 3 m@ﬂ)@aboard\-/\/alkand m|Xed'US€Opt|0nal|ty Support Scarred land and lagoons Vision to restore the land and Large-scale, master-planned A worf:::lI:s: i‘rl:::,:t::sresort
asimi |ar|nteg rated.estate|og|cat asmallerscale. after decades of mining create a premier destination mixed-use development harmctiing naturo and iifastie
2

lllustrativetimeline visualpreparedfor this deckusingLaguna K dz] rédév@ldpmentstory asreference.

© 2026Joned_ang LaSall®,Inc. Allrightsreserved.



Casestudy:DaNangt airport +beach+resortcorridor @it

Bestusefor Seagroveairport accessiconicinfrastructureanda brandedcoastalcorridor canshift a marketfrom emergingdestinationto
mainstreamtourism hub.

Developmenttimeline

2011domesticterminal improvedegionalconnectivity.
2013DragonBridgehelpedstrengthenplaceidentity and
tourismbranding.

2017internationalterminal and APEWisibility acceleratedDab | y 3 0 a ——— —— e
globalprofile. e e et R .

Laguna Phuket: From Tin Mine to Integrated Resort

&

<

Why it matters

DaNangshowshowa coastalcorridorgainsvaluewhenairport
accesand beachfronthospitalityreinforceeachother.

Theanalogyisthe airport-to-resortcorridordynamic,not land size
parity.

4

Seagrovetranslation

Former tin mine 1987 launch 1,000 acres / ~405 ha 6 hotels + residences +
golf + wellness

A world-class integrated resort
harmonizing nature and lifestyle

MaCtan alreadyhaSthe gateway'seag rovean Captu reva'lueby Scarred land and lagoons Vision to restore the land and Large-scale, master-planned
becomi nganew ||festy|enod ewithin that corridor. after decades of mining create a premier destination mixed-use development

4

lllustrativetimeline visualpreparedfor this deckusingLaguna K dz] rédév@ldpmentstory asreference.

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



Whatthe casestudiesprovefor Seagrove

@)JLL

Bestusefor Seagroveairport accessiconicinfrastructureanda brandedcoastalcorridor canshift a marketfrom emergingdestinationto

mainstreamtourism hub.

|
What the casesprove

Managedresortdistrictsare built
overyears,not quarters.

Thestrongestlandvaluestories
combineinfrastructure,anchors,
landscapesecurityand
programming.

Naturecanincreasevaluewhenit
becomegart of the destination
experience.

1 4

Howto usethe comparison

Seagroveparallels

13.6haestateina I O (i les6r® &
corridor.

Mangrovesanctuarypoardwalk,
town centerandterminal createa

differentiated visitor experience.

Estatereadinessroads,power,
utilities, securityand APMC
management.

Broker message

SellSeagroveasa I Ol éce¢f Q &
lifestyledistrict, not justanavailable
lot.

UseNusaDuafor planning

discipline Lagundor nature-led
estatetransformation,and DaNang
for airport-beachgrowth.

Createurgencyaroundthe 2027
activationtimelizs

m— N ] ) e—

~ sz A >~ Z . . . . . . ’ . 2 A v I3
a{ SI dsiH&h@&nhseto buyintoa | O U heyt&€zalifestyleresortdistrict beforethe boardwalk town center,terminalandfull estateactivationarereflectedinland@ | £ dzS a ® ¢

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.




12¢24 month salesstrategy:sellby buyerusecase (et

Theright pitch dependson who the buyeris and what demandthey cancapture from the estate ecosystem.

Hotel/ Condotel Saleghesis Broker line

developer Anchoron resortcorridor, airport accesspccupancydata, G/ | LXMatthti#isitordemandwith aboutiquehospitality
and{ S| 3 Neodiféspladifferentiation. productinsidean AyalamanagedS & (0 | G S ® ¢

Servicedresidence/ Saleghesis Brokerline

residential developer Positionfor long-staytourists, retirees,executives, G . dzkafaRleMactaninventorywith a destinationenvironment
secondhomeusersandfamiliesseekingresortlifestyle. ratherthan genericcondoa dzLJLJ & d¢€

Retail/ F&B/ wellness Saleghesis Brokerline

operator Usetown center,boardwalkand day-visitor programming o .Upért of the experiencesconomybeforethe estateis fully
astraffic generators I OUA Gl USR®E

Institutional / school/ Saleghesis Broker line

training group Emphasizéospitality,wellness marine/ecologytourism G / NI ktaingusn the resortcorridorwith natureandairport
and executivetraining. accesasRA TFSNBY AL G2 NR P€

Internalbroker playbook; financiainderwritingshould betailoredto the 6 dz& $hieddeéduse ancbperatingmodel.

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



a { S JisRIBI Ingki@eolifestyle
resortSa il 0SS oé

It combinesscarceresort-corridorland,a 13.6-ha seafrontestate,mangrovecharactera
plannedboardwalkandtown center,transportaccessestatereadyinfrastructureand
AyalamanagementTheregionalanaloguesare clear:NusaDuashowsthe power of
disciplinedresortplanning,LagunaPhuketshowshow nature-led estatescantransform
land perception,and DaNangshowshow airport + beachcorridorscanbecome
Investabledestinations.

@JLL



(@)JLL SEE A BRIGHTER WAY

Sellinga I Y R dzS Q &
Next CommercilalAddress

Adata-backedbrokerstorylinkingD I (i S gentfy podtto
the landvaluecreationseenin/ S 6 oEde
businesdlistricts.

12¢MONTHBROKERLAYBOOK

Preparedor: Ayala Land CommerciaReal EstateBrokersTeam



The Investment Thesis @)L

Gatewalk is not a cheaper Cebu City alternative; it is an early position in Mandaue’s next organized commercial core.

Broker framing

“The buyer is not buying a vacant
lot. The buyer is buying the right to
participate in the next phase of
Mandaue’s urban growth.”

Commercial land sales require a business case: what can be
built, who will use it, why demand will form, and why the buyer
should move before the district fully matures.

Source: Gatewalk Central project deck, pages 2 and 5.

© 2026 Jones Lang LaSalle P, Inc. All rights reserved.



ProofPoint: CebuDistrictsCreated_andValue @JIrL

CebuBusinessParkand Cebul T Parkshow how estate planning, anchors,and tenant demand can compoundland values.

300000 -

250000 - F H T E

CBHndicativelongtermupliftfrom mn ®dnfok alj Y
HynlkalyYy

200000 -

150000 - F M JI. -
Approx.annualizedCAGRIsing1990:2025
referencepoints

100000 -
50000 - ...
nnnlkaly
0 = Cebu IT Paneferencecontributionin JL L2025

1990 2011 2025ref. landvaluediscussion

Use carefully:indicative public / marketreferencepoints, not a formal valuation time series.

SourcesAyala/Alvegublic CBReference;J L LMetro CebuRealEstatelndustryUpdate1Q26,landvaluessection.

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



CebuBusines$’ark:longterm proof of estatevalue ©)IrL
creation

Researclpoints show how a masterplanneddistrict can compoundland value as anchors,offices, retail, and
residential usesmature.

300000 -
Mndn]l kalyY

250000 - ReportedCBP landaluereferencein 1990

200000 - v -
ngipnlkalyY

150000 - ReportedCBP landaluesaround2010

F mpnilkaly

50000 - ReportedCBRandvaluearound2015

1990 | 2010 | 2015 | 2023ref. | H y 1 Cl. K é IJ Y

o , _ _ , _ _ RecentAyala/Alve@ublicreferencefor CBP
Brokermessaged / S Budnes$arkdid not becomeprime overnight.lt becameprime becausehe estatekept addinganchors,

mobility, tenants,and lifestyle @ | £ dzS ® ¢

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



CebulTPark:Whya 24/7 Busines&cosystem O)Ir
Commands Premium

IT Parkhelps show why mixed-use activation, office density, accessibility,and round-the-clockdemand matter for land values.

What made IT Parkvaluable?

Cebul T Parkvalue signals

MndnlkalyYy

ReportedCBP landaluereferencein 1990 «OfficeandBPCdensitycreateddailyandnightlydemand
«Retall food, andlifestyleusessupportedworkersandresidents
n Qg ‘lp N ‘1 K a IJ Y «WPEZA ITecosystenimprovedtenantconcentration
epaiiedCERlan talie=rotnd 010 wScarcityof quality office spacereinforcedpricingpower

wArecognizableaddresdhelpedoccupiergecruitandretaintalent

F MPp ANl Kal Y Translaton forGatewalkthegoalis not only to selllots: it is to sellthe
ReportedCBP landaluearound2015 formationof a newdemandecosystenm Mandaueanchoredy mall, office,
terminal, and pedestriarorientedplacemaking.

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



TheMandauestory: Gatewalkis earlieron the
sameestatematurationcurve

UseCBPand IT Parkasreferencecasesnot guaranteest the logicis timing plus estate activation.

Stagel Stage2 Stage3

Land+masterplan Anchorsarrive Pricingpremium

Earlybuyersunderwrite future Mall, office,terminalandfoot traffic Scarcitytenantdemandand
demandbeforeit isfully visible. turn the addressnto aworking districtidentity supportstronger
district. landvalues.
Broker line:

\4

GATEWALKODAY

0 T hoestland opportunitiesare usually boughtbeforehe district becomesbvious.Gatewalkis the beforeobvious

Mandauest or y. o0

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



Gatewalkentry point versusmature Cebubenchmarks @i

Thepitchisnot & O K S the tch is & S | -dtdgeaccesshelow mature prime district NE F SNByYy OS & ® ¢

500000 Salesinterpretation
450,000

400000 - 375,000 4900 Gatewalloffersbuyersanentry
pointbelow/ S 0 aE&e prime
commercialdistricts,while giving

300000 - them Ayalaestatediscipline,
anchorsandfuture demand

225,000 catalysts.

200000 -
|
This is atiming story: enter

100000 - beforethe mall, office,terminal,
and pedestriardistrict arefully
pricedinto land values.

0 - T T T

Gatewalkmidpoint Metro Cebuavg. CebulT Parkref. Prime CBF IT Parkpeakref.

SourcesGatewalkCentraldeck,pagel3;JLL1Q26Cebuoutlook, page9; publicmarketreferencefrom prior research.

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



Whatexactlyis beingsold?

Translatethe lot into developmentpotential, not just squaremeters.

GATEWALK CENTRAL

BLOCK 9 | PRIME COMMERCIAL LOTS

AYALA MALLS

A GATEWAILK

| N CENTRAL
X SOLD

Recommendelrokerline:
Theoptionality is the assefi the buyercanunderwrite office,hotel,residentialinstitutional, or a mixeduseplay within an Ayalae st at e . 0

SourceGatewalkCentralproject deck, page3.

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



Whatcanbe built in Gatewalk?

TranslateFARY into tangible building conceptsthat buyerscan underwrite

Indicative development envelope

1,15%1,712sgm Boutque offcel HQ

lot sizerange

FAR/

permitted densityindicatedin Gatewalkdeck

Hotel or serviced
residence

Residentialwith ground-

Fy 2adi21000sgm floor retail

maximumgrossfloor areapotential beforefinal design/permits
Institutional / school

F Hppadna campus

indicativelandticketsize at H H(n i 0 1 1 WAdelk. Y

Healthcareadjacent
Note: Calculationgreindicativeonly:lot sizeRFARFinalbuildablearea,parking,setbacksheight, design h u b
guidelinespermits,and AL lestateruleswill governactualdevelopment.
Brokerline:

@)JLL

Possiblebuild concepts

ForMandaueSMEsfamily offices,
professionafirms, supportservices.

Forbusinesdravelers,medicalvisitors,
projectteams,andregionaltrade.

Forbuyersseekingecurringincomeand
estatelinked lifestyledemand.

Foreducationgroupsseekingvisibility
insidea managednixeduseestate.

Clinicsdiagnosticswellnessandallied
servicesiearmajorhospitals.

0 Gat e widndlityis theasseti the buyercanmatchthelandto severaliabledemandooolsinsteadof beinglockednto onlyoneu s e . 6

SourceGatewalkCentralprojectdeck,pagesl3cl14. Calculation®y JL Lbroker strategysynthesislot sizeRFARandlot sizeRpricerange.

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



lllustrativel T-BP OOfficeEconomics @)L

At Tnnkalj Yrenrang GpKp = n n corstugtion cost, investors should underwrite yield, not just land appreciation.

Basecaseassumptions lllustrative economicsper 1,000sgmland Basecasestabilizedresult

LandBasis 1,000sgmlot

Landcost Hardconstruction Annualgrossrent NOI
HHpa Oy pa Ppndn oc dn
LandPrice HHplkal Y
1,000sgmP H H p | 7,000sgmPR p p | at 100%occupancy 90%o0cc.,20%0pex
FAR 7.0xbuildable GFA
Total cost Leasablearea Yieldon cost Simplepayback
Grossfloor area 7,000sgm
CMna 9,950sgm 5.9% 16.9yrs
. Excludesoft costs/debt/tax 85%o0f 7,000sgm NOlpland+hard cost TotalcostpNOI
Efficiency 85% leasablarea
Occupancy 90%stabilized Rentsensitivity Brokerinterpretation
Atthisrent and cost,the storyisnot animmediatehighyieldplay.
Rent NOI Yield Payback It is a long-term estate-positioningplaywith upsidefrom rent
Operating expense 20%0f effectiverent growth, higherefficiency ancillaryincome,and land value
cpn oo ®n a 5.5% 18.3yrs appreciation.
0,
Purposepgivebrokersa quickwayto translatethe lot into T ocona °-9% 16.9yrs
aninvestorreturn conversation. Tpn oy dc a 6.3% 15.8yrs

Note: Simpleillustrativemodel only.Excludes/AT soft costs,professionafees,financingcosts,leasingcommissionstaxes,vacancypeyond base assumptioandcapex.Gatewalkot parametersirom AyalaLandmaterials;rent assumption alignedith current Cebuoffice
benchmarkdiscussedn JL Lmarketoutlook.

© 2026 Joned.ang LaSall®,Inc. Allrightsreserved.



WhyMandaue?

@)JLL

Thestrongestpitch is Mandaue as a businessbasethat needsa new organizedcommercialand lifestyle center.

- ——r

MANDAUE CITY P TS e S
An Economic Powerhotuse —+ '

—

>,

Regional GDP Growth.Rate of +7.6% (2023)
Industrial hub of Region VJ;I;‘\a”nd home to:

| P
=t

20,000 40% | 75%
industrial and of Cebu’s export - ofthe country’s total

commercial companies exports in the
businesses furniture sector =

i, e el W

IT Parks and PEZA-
accredited office
spaces

Demandcatalysts

A Industrialand commercialbase A Exportoriented companies A Services-industryeconomy

Turnthe factsinto usecaseshotel, institutional, office, healthcareadjacent,and family-office landbanking.

SourceGatewalkCentraldeck,pages3, 4 and8.

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.

AyalaLand Estateif .

GATEWALK CENTRAL

SITEDEVELOPMENALAN]| 17.5ha.
OPENING 2026
+ Ayala Malls, 54k GLA — 58% completion “w %, , % | AYALAMALLS

* Terminal

TERMINAL

OPENING 2027

» Ayala Land Office, 19k GLA — 60% completion

GATEWALK

X AyalaLand CENTRAL

A Hospitalsand schoolsnearby A Mall+office +terminalanchors A Pedestriarcentric estatedesign



12 SalesPlan Oma

Different buyersneed different versionsof the Gatewalkstory.

Targetbuyer Pitch angle Likely use

LocalCebufamilies/ land bankers & { S QuiydestatepositionbeforeMandauefully NS LINJA O S aL@ridbank+ mixeduse

Hotel / servicedapartment groups  déMandaueneedsbetter businessindmedicaltravell OO2 Y'Y 2 R I U A Howflksérvicedresidence

Schoold institutions sGatewalkcanbecomea visibleinstitutionaladdressn amanagedS & G I 1 Gmpug school

Office/ smallbuilding developers & . d#ar thdrvlandaueSMEBPQsupport,andcorporateS O 2 a & a G S YBoutiqueoffice/ mixeduse

Healthcareadjacent users dProximityto hospitalssupportsclinics wellnessjodging,anda S NI A O SMediéaloffice/ alliedservices

Prioritize prospectswho can underwrite land before visible activation: mall opening, office completion,
terminal operations, and tenant traffic.

SourcesGatewalkCentralprojectdeck;JL Lbroker strategysynthesis.

© 2026 Joned_ang LaSall®,Inc. Allrightsreserved.



Brokerreadytalk track (Omas

Move the conversationfrom price per sgmto future district value.

Openingline

0 Gat eismatbelkingy e s t e €BD prigedlss selling
t o mor MansaGesommerciabddressatt o d &ntrgpsoi nt . O

Threeproof points

1. Mature Cebudistrictsshowlong-term estatevaluecreation.
2.Gatewallis pricedbelowcurrentmature primedistrictlandbenchmarks.

3. Nearterm anchorscreateurgencymall, office, terminal, pedestriandistrict

Closingask

0 D pouwant to buy afterthedistrict is provenii or positionnow
while the next Mandauecommerciatoreis still beingf or me d ? 6

SourceGatewalkCentralprojectdeck, page’; JL Lsalesstrategysynthesis.
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